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PPropane emits less carbon dioxide 

per Btu at the point of use than 

gasoline, diesel, and even ethanol. 

That means consumers can reduce 

their carbon footprint by switching to 

propane.

Replacing a fuel oil heating 

system with an efficient propane 

heating system, for example, not only 

cuts heating bills but also avoids 

the same amount of carbon dioxide 

(CO2) emissions as switching from a 

standard midsize sedan to a Toyota 

Prius. If just 1 percent of homes 

currently using fuel oil for heating 

were to switch to propane heating 

systems, it could save as many 

CO2 emissions as are generated by 

powering every home in the United 

States for more than two months, or 8 

million homes for an entire year.

The Roush Ford F-150 represents 

another good way to reduce CO2 

emissions. Driving a propane-fueled 

pickup instead of the gasoline-

powered version for a year saves 

the same amount of CO2 emissions 

as replacing 600 incandescent light 

bulbs with high-efficiency LED lights. 

Over the lifetime of the vehicle, 

a propane-fueled truck such as the 

Roush F-150 would reduce CO2 

emissions by an amount equivalent 

to the CO2 emissions produced by 

powering 75 homes for a year. In fact, 

if just 10 percent of gasoline F-series 

trucks were replaced with propane 

pickups, the GHG emissions avoided 

would be equal to those generated by 

powering 375,000 homes for a year, 

or all 107 million homes in the United 

States for a month. At the same 

time, propane pickups cost less to 

operate than their gasoline-fueled 

counterparts.

For more details regarding 

propane’s potential to reduce 

greenhouse gas emissions, 

please see PERC’s 2007 study 

Propane Reduces Greenhouse Gas 

Emissions: A Comparative Analysis. 

To download a copy, visit www.

propaneresearch.com, call PERC’s 

Greg Kerr at (202) 452-8975, or 

write to Greg at greg.kerr@

propanecouncil.org.
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Propane Helps Consumers Reduce 
Their Environmental Impact
Propane Truck Offsets Carbon Emissions of 75 Homes

For cities, counties, and governments 

at all levels, cleaning up the 

environment by reducing emissions 

has become a top priority. Propane 

mowers can play a pivotal role in 

helping governments achieve their 

objectives of cleaner air while at the 

same time lowering costs.

For companies, going green can 

be a good business decision, but 

making a company’s processes and 

operations more environment-friendly 

can also be costly. For companies 

that operate a fleet of commercial 

mowers, especially commercial lawn 

and garden businesses, propane 

offers a green solution that is cost-

effective.

The new opportunity created 

by the availability of propane-

fueled mowers will require propane 

marketers to learn all they can 

about a new market. As a marketer, 

you should not only know what 

commercial mowers are available but 

also familiarize yourself with the ins 

Propane Commercial Mowing: Going Green while Saving Green

Continues on page 7
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One Easy Step to Make Your Safety Training Green
For propane marketers, going green 

is easier than you think. Simple 

changes to your business can make 

a big impact on the environment. 

One way to go green is through 

your safety training. Traveling by car 

or plane to a training class not only 

costs money but also generates CO2 

emissions that reduce air quality and 

cause other harm to the environment. 

Eliminate the travel and the 

pollution by using the CETP 

E-Learning program. CETP E-Learning 

is a computer-based DVD training 

program for the propane industry. 

Each CETP E-Learning DVD is $21.95 

and can train all of the employees of 

you would have spent on travel and 

lodging and you’ll reduce your carbon 

footprint. 

For more tips on going green 

with propane, please visit www.

usepropane.com.

U

Low-Emissions Transfer Equipment Makes  
Propane Greener
Uncontrolled releases of propane 

into the atmosphere, commonly 

referred to as fugitive emissions, are 

drawing more attention, especially in 

California. In addition to the potential 

environmental effects of uncontrolled 

releases of propane, fugitive 

emissions could cost the industry 

millions of dollars per year through 

losses during normal industry product 

transfer operations.  

There are two principal sources of 

fugitive emissions. The first source is 

the normal breaking of connections 

of hoses and valves after an operator 

has transferred product from one 

container to another; the second and 

most frequent source is the use of 

the fixed maximum liquid level gauge 

(FMLLG), commonly known as the 80 

percent valve. According to a 2005 

industry study, approximately 73 

percent of fugitive emissions result 

from the operation of the FMLLG. 

In keeping with industry standards, 

the FMLLG is opened during the 

filling operation to indicate when the 

maximum fill level is reached. While 

open, the FMLLG vents product into 

the atmosphere. 

Demonstrating concern for air 

quality, manufacturers are seeking 

ways to minimize these emissions. 

Most FMLLGs in use today have a 

way to reduce emissions is simply 

to reduce the size of the orifice; 

nevertheless, there are concerns 

that smaller orifices could be 

more prone to freeze up and more 

vulnerable to blockage caused 

by debris. Given those concerns, 

PERC recently launched a project 

to investigate the susceptibility of 

equipment with smaller orifices to 

freeze-ups or blockage. Results from 

that investigation should be available 

soon.

Equipment manufacturers have 

responded to increasing demand for 

low-emissions transfer equipment. 

Already popular in global propane 

markets, low-emissions equipment 

is generally defined as equipment 

that can limit emissions to no more 

than four cubic centimeters per 

disconnect, taking into account 

emissions from both the fill valve and 

the hose nozzle. Some of this low-

emissions equipment can reduce 

emissions to 0.16 cubic centimeters, 

a 96 percent reduction.

Significantly reducing fugitive 

emissions not only helps the 

marketer’s bottom line but also helps 

the environment. Propane is a clean, 

efficient, and environment-friendly fuel 

with a low greenhouse gas emissions 

profile. Advancing propane’s green 

image with the adoption of low-

emissions equipment can only 

strengthen those benefits. For more 

information, call your local equipment 

supplier, call PERC’s Greg Kerr at 

(202) 452-8975, or write to Greg at 

greg.kerr@propanecouncil.org.

Low-emissions transfer valve  
(courtesy Marshall Excelsior Co.)
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Online Course Teaches Architects and Builders  
to Build Green with Propane
The Propane Education & Research Council (PERC) 

has added “Green Building with Propane” and two other 

continuing education courses to its online offerings for 

architects, designers, and builders. The courses promote 

the safe, efficient use of propane as an energy source in 

new and remodeled houses. 

Millions of Americans rely on propane for energy 

throughout the home. Stored in aboveground or 

underground tanks, propane is an energy option more 

builders are specifying, particularly to fuel homes that are 

not served by natural gas lines.

The new courses, “Green Building with Propane,” 

“Community Propane Systems,” and “Hydronics and 

Propane,” join “Propane and Underground Propane 

Tanks” and “Green Water Heating with Propane: 

Retrofitting from Electric” in the lineup of PERC online 

continuing education courses. 

courses during your meetings with builders to illustrate 

the value of using propane for energy in a variety of 

applications, including home heating, water heating, and 

cooking. The PowerPoint presentations are available to 

registered users on the Propane Marketing Resource 

Center (MaRC) at http://members.propanecouncil.org.

Since the PERC online education program was 

launched last summer it has delivered hundreds of  

American Institute of Architects Continuing Education 

System (AIA/CES) credit hours to participating 

professionals. PERC is registered with AIA/CES as a 

provider of continuing education content. 

Most states require architects to continue their 

education to maintain a professional license, and AIA 

requires it for membership renewal. PERC designs its 

courses to meet AIA guidelines to ensure that users 

who take the courses and earn a passing grade receive 

corresponding credit toward fulfillment of their annual AIA/

CES requirements.

“In this age of increasing energy and environmental 

awareness, propane is gaining momentum as a design 

option in the builder environment,” said Tracy Burleson, 

PERC’s director of residential trade outreach and 

partnerships. “In response to the corresponding demand 

for high-quality education and insight about propane 

technology and applications, our new online courses 

expand our commitment to help architects and design 

professionals learn more about how to specify clean, 

efficient propane and earn AIA/CES credit in the process.”

The PERC curriculum is hosted by the Pratt Institute 

Center for Continuing and Professional Studies at http://

ces.pratt.edu. CS Learning Solutions built and maintains 

the site for Pratt Institute, which is one of the nation’s 

largest and most prestigious universities for art, design, 

and architecture.

PERC Hires New Lead Communications Agency
The Propane Education & Research Council (PERC) has 
selected Colle+McVoy of Minneapolis, Minn., as its new 
lead communications agency. The agency’s work for 
the Council will involve advertising and public relations 
for both consumer and industry audiences. 

Colle+McVoy will provide strategic marketing 
support to PERC’s various programs from the beginning 
of the research and development process through 
the broader consumer and trade marketing efforts. 
The assignment includes creative, interactive, public 
relations, relationship marketing, and contact planning 
for both consumer and business-to-business activities.

The agency emerged from a crowded field of 
award-winning creative agencies during a review 
process conducted by PERC’s Market Development 
Task Force (MDTF) and its Agency Review Team. 
The Agency Review Team consisted of nine marketer 
representatives from around the country.

 “The Colle+McVoy team came in with a direct and 
enthusiastic effort that helped them rise to the top,” 
said Roy Willis, president and CEO of PERC. “And their 
strategic and creative approach to address our specific 

marketing goals was on target. We look forward to 
aligning our teams to reach these goals.”

“We are thrilled by the challenge and responsibility 
PERC has presented us,” said Christine Fruechte, 
president and CEO of Colle+McVoy. “We look forward 
to promoting the use of propane and expanding 
public awareness of its many uses and environmental 
advantages. The assignment will take full advantage of 
the incredibly talented and integrated team we’ve built 
over the last few years, as well as our exceptional ideas, 
which continue to attract more and more attention.” 

During a presentation to the Council last July, 
Freuchte said propane users and future decision 
makers already see propane as economical, safe, and 
clean. The key to increasing the demand for propane, 
she said, will be to help users and future decision 
makers associate propane with emotional benefits such 
as peace of mind, trust, confidence, and freedom. 

Colle+McVoy was founded in 1935, has nearly 
200 employees, and has been a member of the MDC 
Partners network since 1999.
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On-Road Propane Vehicles Gain National Attention  
with Support from Industry
With the support of propane 

marketers across the country, 

on-road propane vehicles are getting 

attention from the mainstream media 

and creating opportunities for the 

industry nationwide.

The propane industry now has 

a variety of applications available to 

meet the demands of fleet operators, 

several quality aftermarket kits. While 

manufacturers continue to develop 

additional fleet-targeted vehicles, 

today’s market drivers of escalating 

prices for conventional fuel and more 

stringent emissions regulations have 

created an atmosphere in which 

fleets are switching to propane. 

propane-fueled vehicles on the road 

can help marketers sell more gallons, 

industry leaders have embarked upon 

a media campaign that aims to reach 

the fleet segments where propane 

vehicle options are available.  

about the environmental and 

economic benefits of propane-fueled 

school buses the week of July 29, 

when stations and network affiliates 

Commission, the state’s top energy 

news outlets on July 29 and the 

interviews aired throughout the week. 

The radio tour was a component of 

joint communications initiative of the 

to the decision-maker 

audience on Capitol 

Hill. The radio tour built 

on the message that 

industry members carried 

to Washington during 

is an environment-friendly 

energy source.

Continuing the 

success of the radio 

outreach efforts, fleet 

operators and news 

media representatives 

joined motorsports legend Jack 

and had a firsthand look at other 

using American Alternative Fuel’s 

aftermarket technology.

served to remind fleet operators 

that propane fleet vehicles have 

cleaner emissions and lower 

operating costs than gasoline and 

diesel vehicles yet still deliver the 

high level of performance that fleet 

managers require. The Associated 

Forbes, and others reported 

on the event, with articles appearing 

in publications with total circulation 

was immediately followed by a 

television commercial featuring an 

award-winning fleet of propane-fueled 

fleet operator, Wil Fischer Companies 

a 2008 PROPANE Exceptional 

Energy® 

spring. Thirty-two of the 79 vehicles in 

the Wil Fischer fleet run on propane, 

a cleaner-burning, cost-effective 

alternative fuel. The commercial is 

campaign and can be viewed on 

the company’s web site at www.

ourpledge.com.

propane marketers spell out the 

advantages of buying or expanding a 

Case studies on fleets that are 

saving money after switching 

some or all of their vehicles to 

propane.

An online fleet calculator that can 

estimate the savings a particular 

fleet would realize by switching to 

propane.

A list of aftermarket equipment 

suppliers available now.

products currently available or 

expected to enter into the market 

soon.

To learn more about these tools 

and other materials available from 

to sandra.loi@propanecouncil.org.

 
on August 20
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PROPANE MARKETER COMPLIANCE

Proposed Rules for Propane Pipeline 
Integrity
IIn the June 25, 2008, issue of the Federal 

Register, the Pipeline and Hazardous 

Materials Safety Administration (PHMSA) 

published a notice of proposed rulemaking 

Integrity Management Program for Gas 

Distribution Pipelines.”

Integrity management (IM) is a system 

of safety processes designed to do the fol-

Assess potential threats to pipeline 

facilities (such as corrosion, mechani-

cal damage arising from the pipeline 

operating environment, or third-party 

damage).

Identify risks to persons, property, or 

the environment posed by pipeline 

rupture or other incidents.  

Monitor the physical condition of pipe-

line facilities.

Identify ways to mitigate or eliminate 

risks to the safety and integrity of the 

pipeline.

On December 1, 2000, PHMSA issued 

for hazardous liquid pipeline operators 

with more than 500 miles of hazardous 

liquid pipeline. On January 16, 2002, the 

IM program regulations were extended 

to operators with fewer than 500 miles of 

hazardous liquid pipeline. On December 

ulations for gas transmission pipelines at 

gram requirements to gas distribution 

2

2

2

Do you have compliance issues or
concerns that are of particular interest

to you and that would be helpful to
others in the propane industry if

covered in this newsletter?

Send your feedback to PERC’s 
Stuart Flatow at

stuart.flatow@propanecouncil.org
or (202) 452-8975.

The notice of proposed rulemaking contains these specific regulations that are 

§ 192.1019 What must a 
master meter or liquefied 
petroleum gas (LPG) operator 
do to implement this subpart?

(a) General. No later than [INSERT 
DATE 18 MONTHS AFTER 
PUBLICATION OF THE FINAL 
RULE IN THE Federal Register] the 
operator of a master meter or a 
liquefied petroleum gas (LPG) gas 
distribution pipeline must develop 
and fully implement a written IM 
program. The IM program must 
contain, at a minimum, elements in 
paragraphs (a)(1) through (a)(5) 
of this section. The IM program for 
these pipelines should reflect the 
relative simplicity of these types of 
systems.

(1) Infrastructure knowledge. 
The operator must demonstrate 
knowledge of the system’s infra-
structure, which, to the extent 
known, should include the approxi-
mate location and material of its 
distribution system. The operator 
must identify additional informa-
tion needed and provide a plan 

for gaining knowledge over time 
through normal activities.

(2) Identify threats. The operator 
must consider, at minimum, the 
following categories of threats 
(existing and potential): corrosion, 
natural forces, excavation dam-
age, other outside force damage, 
material or weld failure, equipment 
malfunction and inappropriate 
operation.

(3) Identify and implement mea-
sures to mitigate risks. The opera-
tor must determine and implement 
measures designed to reduce the 
risks from failure of its pipeline 
system.

(4) Measure performance, monitor 
results, and evaluate effectiveness. 
The operator must develop and 
monitor performance measures on 
the number of leaks eliminated or 
repaired on its pipeline system and 
their causes.

(5) Periodic evaluation and 
improvement. The operator must 
determine the appropriate period 

for conducting IM program evalu-
ations based on the complexity 
of its system and changes in fac-
tors affecting the risk of failure. 
An operator must re-evaluate its 
entire program at least every five 
years. The operator must consider 
the results of the performance 
monitoring in these evaluations.

(b) Records. The operator must 
maintain, for the useful life of the 
pipeline, the following records:

(1) A written IM program in accor-
dance with this section;

(2) Documents supporting threat 
identification; and

(3) Documents showing the loca-
tion and material of all piping and 
appurtenances that are installed 
after the effective date of the 
operator’s IM program and, to the 
extent known, the location and 
material of all pipe and appurte-
nances that were existing on the 
effective date of the operator’s 
program.

continues on page 2
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